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Section II: Service Delivery, Admissions, & Financial Aid 

  
Campus Community Served (July 1, 2022 – June 30, 2023 time period)  

 
  

Bookstore Transactions Outcomes  

Main Store Customer Transactions 30,358 

Website Customer Transactions 4,808 

Stadium Store Transactions 1,171 

Inclusive Access Outcome  

Titles delivered via MyClasses 421 

Students Participating 18,191 

Number of Class Sections Participating 816 

 Financial Aid Outcomes   

 Students utilizing financial aid refund for course materials  89 
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Section VII: Strategic Plan-Related Goals (July 1, 2023 – June 30, 2024)3  

  
The following goals are intended to be SMART goals. Each goal should be linked to measurable outcomes and is 

consistent with strategic priorities, Student Affairs’ goals and expectations, and the University’s strategic plan. 

Three to five goals are recommended but you may have more. Please use new University Strategic Plan 

2020-2025 goals for this section.  

  

Department Goal or 
Objective  

Map to University 
Strategic Plan   
2020-2025 Goals  

Map to SA 
Strategic Goals 
(TBD)  

Examples of Assessment 
Metrics that will be Used  

Enhance course materials 

offerings   

Goal 1,2,3   Market data, student and 

faculty feedback  

Adapt bookstore to compete in 

the ever-changing marketplace 

and align new SU brand to 

promote bookstore services.  

Goal 1,2,3,4   Market data, trends and 

customer feedback 

Enhance sustainability efforts Goal 5   Bag usage and costs 

        

        

  
  

      

  

  

 




